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Who are Taylor & Francis

>2,500 >110,000 SYA) 48%

Journals Books Humanities & Science, Technolog
Social Sciences & Medicine

>118,000 >700 20

Articles Society publishing Publishing offices
Journals published each year partners around the world

I IIIIIIIIIII I IIIIIIIIII | IIIIIIIIIIIII I IIIIIIIIIIII I IIIIIIIIIIII I IIIIIIIIII I IIIIIIIIII .I IIIIIIII i .......... I. .>
1798 1852 1936 1998 2003 2004 2013 2015 2016 2017
Richard Taylor Taylor & Taylor & Taylor & CRC Press joins Taylor&  Cogent OA  Informa  |nforma plc Taylor & Francis
launches Francisis  Francis Ltd Francis Group Taylor & Francis joins launched ~ Healthcare enters acquiresColwiz
Philosophical  founded formed floated on Francis Group Informa plc moves to  FTSE 100
Magazine London Stock Taylor &
Exchange. Francis

Routledge joins
Taylor &
Francis Group



AUTHORSERVICES

Supporting Taylor & Francis authors

Taylor & Francis CRC Press
Taylor & Francis Group Taylor & Francis Group

o
-

2

O 3 :

o = ¥ Routledge Garland Science
- 5 Taylor & Francis Group Taylor & Francis Group

4]

Lt - %

2 v cogent--0a

e

5

—

an informa business

)



AUTHORSERVICES

Supporting Taylor & Francis authors

A To exchange ideas
A To build reputation
A To disseminate work on a global scale

Have you got:

A Something new to say?
A A solution to a current or difficult problem?
Al yS¢g RSOSt2LIYSYld 2y |
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@ Publishing- a necessary step in the research process
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What are you publishing?

A Are you publishing new methods and / or results?
A Are you reviewing or summarizing a particular area

A Does it advance knowledge and understanding of a
particular area?

52y Q0 Lzt AaK a2YSUOKAY3

A No scientific interest

A Out-of-date work

A A duplication of existing, published research
A Incorrect or unacceptable conclusions
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A Full articles offering original insights
A Letters communicating advances quickly

A Reviews offer a perspective, summarising recen
developments on a significant topic

A Conference paperssomething to consider if your
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Know your audience

Tip 1:A journal article is not a magazine article, a book
manuscript or your PhD thesis (but you could write a book
NEJASa XU

Q. Do you:

A) Write an article for a specific journal?
B) Find any journal for your article?

A) Be in the minority:

Taylor & Francis Group
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30% of authors write for a specific journal,
70% write the article and panic.
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This journal

¥ Aims and scope

¥ Instructions for authol
¥ society information
¥ Journal infermation
> Editorial board

? News & offers

¥ Subscribe

International Journal of Fashion Design,
Technology and Education

@ Publish open access in this journal.

an infarma_huisiness

Enter keywords, authors, DJ

Journal
w International Journal of Fashion Design, Technology

This journal

>

Aims and scope

Instructions for authors

Society information

Journal information

Editorial board

News & offers

Subscribe

Aims and scope

Free online access to Editorials

International Journal of Fashion Design, Technology and Education aims to provide a high quality peer-reviewed
forum for research in fashion design, pattern cutting, apparel production, manufacturing technology and fashion
education. The Journal will encourage interdisciplinary research and the development of an academic community
which will share newly developed technology, theory and techniques in the fashion and textile industries, as well
as promote the development of excellent education practice in the clothing and textile fields.

Contributions suitable for this new journal should fall into one of the following three categories:
(1) Research papers presenting important new findings
(2) Technical papers describing new developments or innovation

(3) Academic discussion papers dealing with medium to long-term trends and predictions.

All published research articles in this journal have undergone rigorous peer review, based on initial editor
screening and anonymous refereeing by independent expert referees.

¢KS Wl AYa
will help you
understand what
the journal is about,
and who it is for.

Find it on the
journal page on
tandfonline.com
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Know your audience

Tip 2:You are joining a conversation with other contributors
Research the journals in your field:

V Visit your university library
V Look at publisher and journal websites
V Talk to your peers

V Pick your type: generalist or niche, international or
region specific?

VWSIFR O0lFYR dzyRSNEUOFYRUO (K

V Checlkwww.sherpa.ac.uk/romeo
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Tip 3 Ask the right questions aridhowthe right answers. Who, or
GKFOX Aa GKS 22dz2NY I f Qay

Editor?
Editorial board?
Publisher?
Authors?
Readership?
Online/print?
Impact Factor?
Peer review?
Submission process?
Open Access policy?

Build up a picture of
the journal and
understand the stages
your paper will go
through before it is
published.
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Think. Check. Submit.

A publishing industry
Initiative which aims to help
you make informed choices,
and choose trusted journals
to publish your research

Provides you with a toolkit
to assess whether the
journal you plan to submit
to is appropriate for your
work, and is also a
respected, reputable journal
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The Think. Check. Submit. checklist

1. Do you or youcolleagues know the journ&l

2. Is the journal clear about thgpe of peer reviewthat it
uses?

3. Can yowasily identify and contacthe publisher?

4. Is the publisher a member of@cognized industry
Initiative ?
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Journal citation metrics

Citation metrics widely used as measures @fiality by:

Librarians Tenure & promotion committees
Grant awarding bodies Researchers Publishers

In the simplest terms, thegalculate the average number of citations over a
specified time period.

A Impact Factor / Social Sciences Citation Index
A SNIP/ Scopus
A EigenfactoiScore

There are many factors to consider when deciding which journal is right for yot
paper.
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New resource. Mastering Metrics

Mastering metrics

Navigate the world of
scholarly metrics with our
guides and resources

e Taylor & Francis Group
an informa business

: - et
Masterlng metrics
A Taylor & Francis guide

FOR JOURNAL EDITORS... FOR LIBRARIANS...

FOR RESEARCHERS...

@) Journal Metrics () Article Metrics

O 5-YEAR IMPACT @ CITED HALF-LIFE
FA R

cTo Cited Half life is a
S-year Impact Factors 'measurement of the
attempt to reflect the “archivability” or longsvity of
longevity of research, and research. It refiects how long
‘are more stable year-on-yeal research continues to be
for smaller titles as there are to and cited after it
A t. I t 3 rger number of articles has been published.
and citations included. These
r Ic e me rlcs are useful for subject areas How it's calculated:
m;m for Number of years after which
What do they mean, and why aré théy important for résearchers? R
How it’s calculgted: been received
mber of ctations in on;
year to content publ ished in
= = £

#getpublished

http://bit.ly/TF-MasteringMetrics
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